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                         Right Information – Right Person – Right Time

IS5WH-WebMarketing

Complied from various sources, including CIO, personal interactions with IT professionals, and summarized by Vikram Atwal, Vyteq

Objective:  This documents objective is to give quick synopsis on what is the importance of Internet Marketing, and what are its key components.  The document is structured in a question/answer format for quick reading and clearer understanding of the subject.  Since all questions start with What, Where, Why etc, hence the formulae: IS5WH

a) Is Internet or Web Marketing critical?

i. A website is nothing more then a physical presence on the Internet.

ii. There are 108 million web-sites, and about 19 billion web-page’s, according to Netcraft and Yahoo in 2007. ….  How does a potential client find you?
iii. With many users turning to the Internet for their first source of information on a product or service, it is becoming the leading source for leads.  And for some industries, it is an important tool for complete commerce. 
iv. It is the most cost effective source to truly reach out to people over vast geographical locations for your products and services.
b) Where do most business owners go wrong?

i. Do not make proper business plan for web marketing.

ii. Believe that someone who makes a website is the expert.

iii. Believe that someone who does PPC or SEO is the expert.

iv. Do not do sustained campaigns.

v. Do not review site statistics.
c) Which are the various steps of Internet marketing?

i. A proper business plan with the basic components:

1. Establish objective statements, and targets.

2. Define the geographical, and customer target markets.

3. Create a budget.

4. Review competition.

ii. Search Engine Optimization:

1. Adding key words to strategic areas of your website.

2. Ensuring that your content is as original as possible.

3. Submissions to search engines.

4. Establishing cross linking to other websites. 

iii. Pay Per Click Advertising.

iv. Banner Advertising.

v. Listing on other websites such as:

1. Industry Portals.

2. Industry Directories.

3. Other affiliated Business Sites.

vi. Social and Professional Networking sites such as:

1. Facebook.

2. LinkedIN.

3. Orkut.

4. Google Local etc.

vii. Regular Email campaigns, and flyers.

viii. Regular online feedback and reviews from customers.

d) How does a company decide if Web-Marketing is critical for them: (simply rate each statement from 1 to 5, with 5 being the highest)
i. If you deal directly with individual clients, who are spread over large geographies.

ii. If you want to reach out to the youngsters, especially those born after 1990. 

iii. If you want to attract the best talent. 

iv. If you deal with many small business spread over large geographical areas.

v. If you want to reduce your product or service communication cost.

vi. If you want to build an interaction with your prospective or existing client.
e) What are the resources or tools required?

I.  A dedicated person to write articles, blogs, newsletters.
II.  A online software, server to format these into a newsletter and broadcast to registered email   accounts.
III. A dedicated person to keep collecting and cleaning the e-mail lists.
IV. A dedicated person who can keep track of various sites to get listed on.
V. A analytics program that tracks visitors to the site.

VI. A dedicated person, who responds to comments by visitors, and keeps them engaged.
f) Where can we check as to which site to write on, or place advertisements?

I. Refer to website ranking companies, such as google, Alexa and others like them.

II. After you have marked out your target geography, and client base, then research which sites are popular with them, and try to link or advertise on them.

III. Search for your industry specific sites, online directories, and portals, and then get listed on them.

g) What will web-site marketing get you?

I. If you do it, you will get traffic, and leads. 

II. If you don’t you can be assured you will not get any leads from the Internet.

III. The amount of traffic you get and leads that get generated are based on the following:

i. How good is your plan, the company that makes the site, and the company that markets it.

ii. The amount of money you spend.  

iii. At a minimum you should spend Rs. 20K for first month, and then Rs. 5 K.

iv. But one must monitor results and make changes as and when required.

h) When should I start? 

I. The moment you start building your web-site.
"A significant part of the distribution of goods and services in this country is going to move from conventional channels to some sort of Internet system -- whether it's retail goods or services."
Alan Greenspan
Federal Reserve Chairman
Report to Senate Budget Committee
January 28, 1999
VYTEQ UPDATES: 

-     Set up a regional office in DLF IT Park, Faridabad.  Next one coming up is in Noida

· Won our second work for CCTV & IP Cameras with Dominios

· Set-up a web-marketing, and data mining operation

You can get further information on our site:  http://www.vyteq.com
VY Technology Pvt Ltd.

Add: S- 309 GF, Greater Kailash II, New Delhi – 110048 INDIA, 
Ph: +91-11-51435572 Cell: +91-98-181-89771  
Email: v@vyteq.com
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